DoDEA High School Professional Technical Studies


	Course Name


	PTB501 Marketing and Entrepreneurship  36 weeks

	Module Name
	Branding, Packaging, and Labeling

	Recommended Time Frame
	Chapter 31 – Product Planning – Lesson 2

	Overview
	

	Standards
	PT-MAN14a.3, PT-MAN14c.1, PT-MAN14c.2, PT-MAN14e.1, PT-MAN14e.2, PT-MAN14e.3

	Skills
	Students will be able to:

· Describe the steps in product planning

·  Explain how to develop, maintain, and improve a product mix

· Identify the four stages of the product life cycle

· Describe product positioning techniques

· Describe the product and place strategies

· Explain the process of updating the marketing mix


	 Students will be able to:

· Discuss the nature, scope, and importance of branding in product planning

· Identify the various branding elements

· List three different types of brands

· Explain how branding strategies are used to meet sales and company goals

· Explain the functions of product packaging

· Identify the functions of labels



	
	

	Materials/Resources
	Marketing Essentials Text – Chapter 30

Marketing Essentials Text – Chapter 31

Marketing Essentials Text – Chapter 32 and Entrepreneur Text – Chapter 8, Chapter 10.1. and Chapter 19.1


1) Read pages 660-667

2) Complete the Reviewing Key Terms and Concepts on page 667.

3) Complete Workbook pages 269-270

4) Complete Review Facts and Ideas on page 669 with Mr. Resnick

Evaluation:

Mini-Quiz (TM 671)

*** REMINDER:  TEST NEXT PERIOD ***
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