DoDEA High School Professional Technical Studies


	Course Name


	PTB501 Marketing and Entrepreneurship  36 weeks

	Module Name
	Pricing

	Recommended Time Frame
	Chapter 27 – Pricing Math – Lesson 1

	Overview
	

	Standards
	PT-MAN8a.1, PT-MAN8a.2, PT-MAN10b.1, PT-MAN8b.2, PT-MAN8b.3, PT-MAN8b.4, PT-MAN8b.5, PT-MAN8b.6, PT-MAN8d.2, PT-MAN8d.3, PT-MAN8e.1, PT-MAN8e.2, PT-MAN10c.1

	Skills
	Students will be able to:

· Recognize the different forms of pricing

· Discuss the importance of pricing

· Explain the goals of pricing

· Differentiate between market share and market position

· List the four market factors that affect price planning

· Analyze demand elasticity ad supply and demand theory


	 Students will be able to:

· Name three pricing policies used to establish a base price

· Explain the two polar pricing policies for introducing a new product

· Explain the relationship between pricing and the product life cycle

· Describe pricing strategies that adjust the base price

· Explain the use of technology in the pricing function



	Materials/Resources
	Marketing Essentials Text – Chapter 25

Marketing Essentials Text – Chapter 26

Marketing Essentials Text – Chapter 27 and Entrepreneur Text – Chapter 11


Activities: 
1) Read pages 564-576



2) Answer the Case Study question on page 572 and the Global Market question on page 573



3) Complete the Reviewing Key Terms and Concepts on page 576

4) Read Business Week article, Satellite’s Hot Pursuit of Cable.   Summarize the article in a paragraph.

Evaluation:
Complete Marketing Application 1 on workbook page 235.
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