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Marketing

        Lesson 17– Legal and Ethical Issues


DoDEA Standards:  PT2a
Engage in higher order thinking and will apply problem-solving strategies in purposeful ways, both in situations where the problem and desirable solutions are clearly evident and in situations requiring a creative approach to achieve an outcome. 

PT2b
Employ technology in the development of strategies for solving problems in the real world.

PT3a
Communicate ideas to justify position, persuade and convince others, and responsibly challenge existing procedures and policies.

PT3b
Use technology to communicate information and ideas in ways that are appropriate to the purpose and audience through spoken, written, and graphic or visual means of expression
· Objectives: - Explain the role of Government in a Free Enterprise System

· Identify federal regulatory agencies and laws that protect consumers, workers, investors, and the environment.

· Provide examples of the impact of government on business.

· Provide examples of business’s social responsibilities.

· Explain the concept of business ethics

· Apply guidelines for ethical behavior

Resource
 Glencoe Marketing Essentials - 
Chapter 6

Time Frame
1.5 hours

Assignments

Where appropriate and possible, written answers must be in complete sentences and keyed.

Turn in completed activities as directed by instructor.

_____ Complete Business Week article – A New Black eye for Boeing?

_____ Use CD and go through those Sections in the PowerPoint presentations

_____ Complete Workbook pg. 47-48

_____ Go to http://glencoe.mcgraw-hill.com/sites/0078612578/student_view0/unit3/chapter6/ 

and complete the Interactive Tutor for Chapter 6 and the Practice Quiz
_____ Discuss Review Facts & Ideas - pg. 143 with Mr. Resnick or another student.

*** REMINDER: TEST NEXT PERIOD ***

Self Assessment -  “I can . . . “

· Explain the role of Government in a Free Enterprise System

· Identify federal regulatory agencies and laws that protect consumers, workers, investors, and the environment.

· Provide examples of the impact of government on business.

· Provide examples of business’s social responsibilities.

· Explain the concept of business ethics

· Apply guidelines for ethical behavior
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