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Marketing

        Lesson 11 – Global Analysis


DoDEA Standards:  PT2a
Engage in higher order thinking and will apply problem-solving strategies in purposeful ways, both in situations where the problem and desirable solutions are clearly evident and in situations requiring a creative approach to achieve an outcome. 

PT2b
Employ technology in the development of strategies for solving problems in the real world.

PT3a
Communicate ideas to justify position, persuade and convince others, and responsibly challenge existing procedures and policies.

PT3b
Use technology to communicate information and ideas in ways that are appropriate to the purpose and audience through spoken, written, and graphic or visual means of expression
· Objectives: - Explain the interdependence of nations, Explain the nature of international trade

· Discuss the balance of trade, List three types of trade barriers

· List three significant trade agreements and alliances that foster worldwide free trade

· List forms of international trade

· Identify political, economic, socio-cultural, and technological factors that affect international business

· Suggest global market strategies

Resource
 Glencoe Marketing Essentials - 
Chapter 4

Time Frame
1.5 hours

Assignments

Where appropriate and possible, written answers must be in complete sentences and keyed.

Turn in completed activities as directed by instructor.

_____ Use CD and go through those Sections in the PowerPoint presentations

_____ Complete Workbook pg. 29-34

_____ Complete Review Facts & Ideas - pg. 91

*** REMINDER: TEST NEXT PERIOD ***

Self Assessment -  “I can . . . “

· Explain the interdependence of nations, Explain the nature of international trade

· Discuss the balance of trade, List three types of trade barriers

· List three significant trade agreements and alliances that foster worldwide free trade

· List forms of international trade

· Identify political, economic, socio-cultural, and technological factors that affect international business, Suggest global market strategies






Name                  			





Period                 			





Date                    			








Marketing
Lesson 4-11 Global Analysis.doc
The Marketing Plan  – Page 1

