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DoDEA Benchmarks	3.10 and 3.11
	
Business/Computer Standard(s)
Analyze the scope of international business.	
· Objectives:  - Explain the four P’s of marketing, or the marketing mix.
· Define market segmentation and product differentiation.
· Identify the characteristics of consumer, organizational, and governmental markets.

Resource	 International Business – Glencoe - 	Chapter 11.2

Time Frame	1.5 hours

INTRODUCTION:  Promotional programs are key ingredients in developing effective international business operations.

Assignments
Where appropriate and possible, written answers must be in complete sentences and keyed.
Turn in completed activities as directed by instructor.

_____Read pages 262-274.

_____ Answer the Culture Corner question on page 263.

_____ Answer the Advertising Appeal question on page 265.

_____ Answer the World Market – Canada question on page 266.

_____ Review Section 11-2 in the PowerPoint presentations.

_____ Answer the Quick Check questions 11.2 on page 272.

_____	Complete the Concepts Review & Key Terms Review on pages 274-275


Self Assessment -  “I can . . . “
· Explain the four P’s of marketing, or the marketing mix.
· Define market segmentation and product differentiation.
· Identify the characteristics of consumer, organizational, and governmental markets.
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