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DoDEA Benchmarks	3.10 and 3.11
	
Business/Computer Standard(s)
Analyze the scope of international business.	
· Objectives:  - Explain the four P’s of marketing, or the marketing mix.
· Define market segmentation and product differentiation.
· Identify the characteristics of consumer, organizational, and governmental markets.

Resource	 International Business – Glencoe - 	Chapter 11.1

Time Frame	1.5 hours

INTRODUCTION:  To compete successfully in international markets, you must understand marketing, identify target markets, create products people want, and effectively promote them.

Assignments
Where appropriate and possible, written answers must be in complete sentences and keyed.
Turn in completed activities as directed by instructor.

_____Read pages 252-261.

_____ Answer the Global Business Questions on page 253.

_____ Answer the Ethics & Issues questions on page 257.

_____ Answer Our Multicultural Workplace on page 261.

_____ Review Section 11-1 in the PowerPoint presentations.

_____ Answer the Quick Check questions 11-1 on page 261.


Self Assessment -  “I can . . . “
· Explain the four P’s of marketing, or the marketing mix.
· Define market segmentation and product differentiation.
· Identify the characteristics of consumer, organizational, and governmental markets.
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